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Cream of
the Top

RICH GUY’S you don’t know
by Julie Hawrishok

FEATURE

ccording to statistics from 2005, there are
over 2.5 million millionaires in North
America and almost 700 billionaires world-
wide. With such numbers to choose from,
why are you always reading about only a select few?
Enough about Gates and Trump! You've heard so
much about Buffet, the Waltons and Oprah. For years
you've been using their products, watching their TV
shows and reading their books. It's time to move on.
It's time to get acquainted with some of the lesser-
known Rich Guys (and Rich Women.) If you haven't yet
heard of the people featured here, you're probably at
least familiar with their work. RICH GUY spoke to
authors, tech whizzes, fashion designers, philanthro-
pists and investment gurus to put together a short
list of people to watch in coming months.
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#*RICHARD ROBINSON

['he haute couture lashion desipner has a resumie to
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make the most fashion-savyy consamers
excitement running up and down their spines.
Robinson spent his post-studies years in Paris, work
ing with the Christian Dior and Y ves St Lanrent
Fashion Houwses. Feeling the urge to get his own
name out in the public, Robinson moved back to
Morth America and opened his own Fashion House
om Sussex Drive in Ottawa, where he's heen based
since 1965, Kobinson took a break from ||;-w|_u||£|:_§1
to pive RICH GUY a plimpse into his fashion world

The difference between men and women: W hilc
Robinson s Desions tor Men line s doing well, he
‘--l_'-" r_;'|,'-||_ e are 4l|l.!-|.|‘-|'|i|rln'||_.|-||1':-\. are still
wearing the same suits as their grear erandfathers”
He savs women are a lot more opeT i the -.-|:.|r|_:._::1--;
in men's Tashion then the men are themselves, “If
'_|.!|.I_'-E weere really lll"-ft'liltl'._' tor their g__l_ll lriends ar
their wives for fashion ideas, men's fashion would
fraake l.':'i'l'lllll.'ll. Iv different today”

On charity: Robinson i eply involved with a
mricty of charities including research for breast
cancer, the United ";";'._1.-. and CAmps for children
Une of his fashion shows was streamed on the
nernet to benelit the United Way, * like 1o give
|“-:r- what | :"L'l.'l.'i'\l'.“ he Say's, “By ;I'. II|-__!1 you .||'|'.'.'4-.-.
et back ten-Fald. You gotta give to get”

Favorite places: C't1awa is still home For the lash-

. -

ion icon and he says he still loves it Otherw i he
feels o 'II'IIJ-I?‘-"‘J!"'!':' in the 1.'I"-|‘:i|rl| Meoca of Mew York
Clity, Roden Dirive in Los itllgn'|-'w is another
Favorite. "l tey to et to New York as much as [ ean”
he savs. “But | don't think | want to live there "
Custom creations: Wil his Cittawa :i:\-(:li|||.|1|.|- is
1.|'Il'j".ill'_=| anil new "l'llil"'-'\.']'lil-;'ll'j]\. anil |:|¢||j[1.:i[|.;_--; inL.A.
andl Eurs pE are opening, Robinson B that a great
deal of his clients call him for custom work, *1 trav-
el all the time to do [rersonal ¢ onsultations lor
clients. Some of them don't like '_-L|‘_|\'_;|:||'|iz1g_ Seme ask
me to design and produce a ||i;;: wardrobe, somu
only need evening wear,” He: says that because he is
able to design and produc anvthing from a bathing
suit to a fur coat, his clients can be choosy and opt
lor the quality and originality of couture rather than

olt 'I|'|'L' rack n:|,-|-.|.-:'|,'|| WA,

#DANIEL P REEVE

Dandel P Reeve is not a £y |1i|.ﬁ| tinarcial advisor. As
||I'|‘:-.i1|| nt anel Chiel Visionary Officer of Daniel [
Reeve & Associates Inc., he is pushing the bound
aries of the Hnancial services industry by eschewing
the bland practices '.|-I_|.'1||::. found in la:';].-:- firms.
His innowvative method ol xl.c:l'klng with clients has

allowed both he and the company to thrive. RICH

GLY recently spoke with Reeve to gain some
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insight into his cutting I.":llk__fl.' company.

Welcome aboand: Linlike others in the industoy,
Daniel I Reeve & Associates Inc, ensures that their
clicnts know Trom day one just how appreciated their
business i The company sends all new clients to an
(141 |u-i1.|' -1|1J| exchusive lcllzli:unr:n' retreat at the
Jakohstettel lian in St Jacobs, Ontario, New clients
become pucsts s ru'rng_:: of the roval tre atrent, from
e seEsions Lo 5_{1-”- |I."‘-\l::'|'l‘-. "h, ':-_i A nice '.'..1_5' L14] -m_\
“thank vou' and welcome them to our firm," he says.

Rich expectations: “For imost |u'-.-p|l'." Reeve savs,
“The millionaire is in them, s oa question ol their
W ii|i||l_t_l_m'l;~; to learn,” He is confident that Any per
som armed with knowledee and some time can aded
digits to their assets column, This idea is central in
Reeve's life, His company's web site is listed as
www themil lionaireinyon . com.,

Frequent financial flubs: oo savs that there ar
three main momey mistakes that the general public
commits, First, they lack I.E-.II"i[f- aned fail to have a
proper written financial plan. Second, Reeve believes
that too many people are paving far too much in
taxes. They don't know what else they can do, so
thies ATl it Anl f.‘l‘:lil'-, Reeve sHEgesty that a lot of
financial planning problems stem from beliey ing that
all financial plans are the same, Traditional methods
ol ir|x|*~'1||13_' cles not work, lor most |H-|r|1|u. innovative
solutlons deliver better results,

Best part of the job: “The best of our job iz when
we call a client up on a Friday afternoon,” he savs;
Oy twa or three vears ahead of schedule and we
tell them that they should give their notice at work
on Monday, It's just such a kick to well them they can
retire sooner than :Ju-_'.' v 1||<-||g|1| possible”,

What's next: [Lceve and the company are in the
miiclst of vx[s.'n'n'ling ti ather cities, 4 private golf
vourse and resort for dicnt members is in the
wirks, along with a V1P program linked 1o selected
merchants, *We will continue to develop new trade-
mark strategies and amazing clicnt expericnces”

L1110 |l.':-» H.I'I_"'l. i,
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#KEN RATCLIFFE

What daoes a rich, former high weeh and finanedal

executivie do after thee tech-hubble turns to rubblag
For Ken Ratelilfe, the answer was to write ngusle
Ratclifte, an Apple exec from the Tate 19805 to |55
] to private in'-t.'h[l:l; i start-ups i | 990,
evertually bevoming CEO of MediaFlex com befine
industry experts warned that the value of new
Internet bugsinesses would not be HU.‘-[JiIhl'JJt'.Tl'IE_I.'
were right, Ratclifle spoke with BICH GLIY about
life afier Apple and how his first novel, Manhaoak,
parallels the world i which be was orige uuhmm_di:
Manhook: Writing a novel based in the prc-IH.'b.-
bublale L'x|]|r.|.-i|m was the ultimate -_|L.|[|1.'|1gi' e
Ratclitfe. “I had i capture the essence ui'grn_)d
hanestly for a book about men in the hisrh-tech
work world,™ b savs. Manhool is a fast ||.1r.rr£]1'ijl'-
chological suspense novel and a patchwerk COMpUE
ite of characters that AT invalved in ehe
Internet world will recognize. “It's fiction,” Rateliffe

clarifies, “Bur 1he expericnce is veal, 1t shoivs men




who make a lot of money trving to justify their
behavior”

Business to fiction: VWhilc his life as an executive
was structured with clearlv detined goals, writing
firtion was -.-um;-rh:n_y_ completely different for
Ratcliffe: 1 had to learn howy to be creative ™ he

savs, "l just had to st and write the thing,

though |
had a tendency 1o b ing it all back and Py tor st
e the work, 1 did my st w riting at 2 or 3 in th
mnrnivig, with four vars of coffse " While the
prociess of writ ing tonk some adjustment, liction
el posed no problem. “ wrote aboug hall of 2
rI'|I||iHn TCTIS 10 1Y -.f.n_'- 5% an executive and sl
of those were fiction,™ he says,

Feedback: Linlike other authors, Ratcliffe thrives
on reader feedback, Visitors ta his manhook., net
website regularly leave comments for the writer,

anid he responeds dilizently. Peonl, set upset by the
3 = 5 I = 1} 3

{actions ol his characters and question il there are
awtoblographical features in the book. (Nt o
much, Rateliffe savs, } Ul lowve the feedback ™ he savs.
Twant to evoke emotion in nry bk People will
lugh one minute and cry the nest, | kies | had a
o hook when people were getting mad at me "
Leaving Silicon Valley: *| a5 very suceessful as an

frecutive,” he savs, “I made a lot of money and was
mreated well.” He paints to somie malfeasance and
wmplacency in the Intermnet-world as a drs g

wrce 1o get out. *l bepan to become i reasingly
wvare of the lack al ourage and risk aversion

#nonyg leaders,” he savs. Novel wril ing in his Cape
Eoad house sounded like 3 mon] e A

What's next: "-|..'|I||'|=|:||\ iz the tirst in a ||'.‘|-|:_{_'.

el Rateliffe is currentls -.'m;'Lju_; an the second
wstallment, *This timé ™ lie savs, “it's hased arond

large: glabal ompany.” With Rateliffes stvlo, it
fill be more than just about the setting, As John
irisham s hooks center aroun the |-.';_p'-| profossicn
maren 't about the profession as much as the Pt
e, s are Ratelilles novels about the business amd

ILI!| tech worldds

*LUAN MITCHELL-HAITER
Thie'path to suceess was not 3 straight ohe for LuAn
."l.-]il'L'.lll.'” H-'I||L'|. Shi ~l':'u;__f:__-:|l.-|| anicl ["2-!.']'.\'\'5'-.'|'4'4|. H1.‘|L
ingr the rags to riches cliché seem like an urtclerstale -
ment, From beauty queen to broke widow: nueast
[ran ker 1o CROeprencur, besard 1 mlaee tir authior
and mntivatianal speaker, Mitchell-Halter can linall
slow down a bit, having established hersell s one il
thi teading women entrepreneurs in the worled

Home: 5plits her time between her two dream
harmes; a 10,000 square loot home in Banff, Alberta
in the |{l:h'|~'_'~ Mountains and a new estate home in
Palm Desert, California in the Santa Riss
Mountains, * just beught the new one in Calitornia
and it’s great; environmentally-fricndh toa ™

Wheels: “1 liave 2 :':-r'i:__gl:l vellow Porsche Boxter”
It miore cirmbortable than the custorm-made silvor
|m|}_\-. Blue convertible Feprari Spider she had
crdered, bu £t L|I'.' got rid of,

Current Projects: |- spending time w riting anil
grving seminars. Her newest book “The Weman

MYP Who SetYou Free: Play Cuarterback with the
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Big Bovs and Win" is due in bookstores this vear
This vear she's also huxlin_k_:' the *Climb Every
Mountain™ and ] |1Jig|1lv1:y:| Millicnaire” seminars
in Bankf,

Thoughts on Donald Trump: “1'd fire him,” she
5aVE, “:ltiirlr__’ the billionaire's idea that il a peTson is
not successful by the age of 40, they will never be,
“I'm proo that it's never too late to be considered
sucoesshul "

Daily Rituals: “[ stary iy dav with introspection
and 1 end my day that way. Tlind it creitically impor
tant that |'m coming from a place where T can sew
1.~.'|'|:|r. - -_HJJ‘;IH_;__-.“ Her |JI'1'r.L‘TI'L‘k| ||'|['|'-'|-‘|'|q'{1,g'-:_||:| Ve
Heér bathtub,

Words of Wisdom: “Think about what you're

working

toward and what vou're will to pambl

cven sacrifice

in yvour lile”
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#*CAMERON CHELL
Cameron Chell was I'I]:ELJIII::.'\'_ a name [or himself in

the tech industry while his prers were caught up in

high school antics. [y the age ol 15, Chell was run-
ning a small computer business and unds rground
i:"I'IIE'_.'Ir.II!II company, Livel the vears, his business
savvy-and his good timing has made him a business
|I.'-.'II'|I'|' for the new coonomy. € h| Il j'n.-l:'n.-1|l|l. ‘-l‘l-:-|-_|,'
with RICTH GLIY to share some of his secrets
Competitive Edge: [ the arly 1990z, he was
ranked one of Canada’s top ten decathletes, juss

issing

Iliﬂ-liﬂ- ation for the countiry 5 1992
{]l_"-'lll|'il team, Chell savs that the tech industry s
zimiilar o the decathlon, | The dex .|!:i'||||||| is an indi
vidual sport, bt :-IIIII'- e alw ays gol to kc'1'|1 an o
on your competitors” As with busingss, st aving on
step ahead is how you win, he says,

Setting Standards: Chell's most Famous venture
to date has been Futurelink, the world's fest
-"-|1|‘-|i|'-1l1~'||] service Provider, which «-wm-r.li.m”:-
spawned an entive industr v. He made Futurelink a
51.5-billion success in just over three vears,

Charity Jumps: Mot content with -Ci‘.1|||5_~_ 11 an
ollice and signing his money away, Chell once

bungee-jurped 101 times in a single day o order

1oy raise moncy for cha iy,

CGurrent Projects: Chell is busy with his new vl
ture — Broker Pavment Systems (BPS), As Paylal
has hecome the industry standard far |'|1-t-_~:|_~|ul
money translers, Chell is certain that BRS will
become standard amag the Hinancial SOTVICES,
industry, This new system is geared toswand] miowR
TNy ||I1i|"-ﬂi|_'-'. --'-..'ul'-.-|j-. and easily between b
kers, traders and clients. That'sa lotof rmeoving
which Chell hopes 1o get inon,

Secrets to Success: Chell says that almost Ay
can be successful. He credits his suocess ta his
strong wiork ethic but admits that Iimillg hits p|i|.‘ _.

a huge factor as well, especially in the tech indus

from history are practical today,
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